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DOWNLOAD THE
REPORT

https://bit.ly/3EGOIc
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DEMOGRPARICS

914 unique
respondents

6 markets - US, UK,
France, Germany,
Australia, Canada

20 professional fields,
including healthcare
services, retail,
manufacturing, software
development, and the
financial sector

Conducted in June
2021 by independent
research partner
Qualtrics
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WHY LOOK AT VIEWER PREFERENCES AND HABITS
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Poll: How do you prefer to learn?

A. Reading text
B. Listening to audio
C. Watching a video

Join at
slido.com
#2825 302

N TechSmith® #VideoViewerStudy @piercemr



PREFERENCE FOR VIDEO

Watching a video 83%

Listening to the audio 32%

Reading text 43%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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GOAL 1:

@ START WATCHING
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GOAL 2:

oo KEEP WATCHING
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GOAL 3:

_ HELP THEM BE
4 SUCCESSFUL
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What we are going to look at:
® e

Viewing Behaviors Where Viewers Watch Why Viewers Watch

X d

Video Length Preference Good Video Components

N TechSmith’ #VideoViewerStudy @piercemr



Poll: How often do you watch Informational or
instructional videos?

10+ times per week
5 - 9 times per week
2 - 4 times per week
Once a week

1 - 3 times a month Join at
Less than once a month slido.com
#2825 302

N TechSmith® #VideoViewerStudy @piercemr



HOW OFTEN DO PEOPLE WATCH INSTRUCTIONAL
OR INFORMATIONAL VIDEQS?

02 - 4 times per week
@1 - 3 times a month

B Once a week

B 5 - 9 times per week

O Less than once a month

O 10+ times per week

N TechSmith® #VideoViewerStudy @piercemr



WHICH BEST HITS WHY YOU WERE WATCHING AN
INSTRUCTIONAL OR INFORMATIONAL VIDEQ?

O1 was trying to learn new skills or abilities
to try at my job.

@1 was interested in generally learning more
about the topic

B | wanted to learn more about a specific
part of the topic (e.g. about product
features, etc.)

B | was required to watch it

O1 had an immediate problem | needed to
solve.

N TechSmith® #VideoViewerStudy @piercemr



WHERE ARE THEY WATCHING VIDEQ

YouTube or other public video site (e.g. Vimeo, etc.)

Social media site (e.g. Twitter, Facebook, LinkedIn,
Instagram etc.)

Sent directly from another person (via email,
messaging system, etc.)

An online course or academy (e.g. LinkedIn Learning,
Pluralsight, Thinkific, etc.)

Internal network (e.g. SharePoint, Yammer,
Confluence, Internal wiki, etc.)

Internal Learning Management System

Online expertise group (e.g. Slack groups, Online
forum, Reddit communities, etc.)

i

0% 10% 20% 30% 40% 50% 60% 70%
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WHAT DOES THAT VIDEO LOOK LIKE, TYPICALLY

Informal training videos

Professionally produced training videos

PowerPoint recordings

Screen recording created by a colleague or peer

0% 10% pAYS 30% 40% 50% 60%
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WHY DO PEOPLE CHOOSE TO WATCH A VIDEO?

The description matched what | wanted to learn about

The video length was acceptable

| was required to watch it

The title was interesting / intriguing

The video looked entertaining

| had seen content from the same author / company before
It came up at the top of my search results

| had heard about or seen the video before

It had a lot of views

The thumbnail was compelling

| was bored

| can't remember F

(0 5% 10% 15% 20% 25% 30% 35% 40% 45%
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TITLES AND DESCRIPTIONS

39% of respondents said
they chose to watch a

particular video because .. ... #
of the description, and

9,375 views * Aug 12, 2021

nearly a quarter chose G maremns

804K subscribers

o This easy video editing software for YouTube will help you make great videos without the headache of
a S e O l I t e t I t e dealing with a complex user interface. In addition to video editing, you can also use Camtasia to record

your screen and even make your voice sound better. This is a perfect solution for new YouTubers.

———————————————

¥ Get Camtasia here (use code Nimmin10) - http://nicknimmin.com/go/camtasia
¥ Get a free subscribe animation for Camtasia here - https://tubertools.com/product/subscr

" If you find my content helpful, become a channel member to get access to our members only
Facebook group, monthly live streams and more freebies - https://www.youtube.com/channel/UCei6
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ADVIGE ON TITLES

WHAT IF YOU
HAD TO PAY
$1000 PER

N TechSmith’



PowerPoint Tuforials PowerPoint Remove Picture Background : Effect Series

Remove Presentation Process * 298K views * 5 years ago
Complex Picture Learn how to quickly and easily remove even complex Picture backgrounds in PowerPoint 2019, 2016,
¢ 2013 and 2010.
Backgrounds

Presentation-Process.com

PowerPoint 2013: Background Removal
GCFLearnFree.org * 16K views * 5 years ago

POWERPOINT 2013
BACKGROUND

In this video, you'll learn more about removing the background in PowerPoint 2013.

REMOVAL cc

How To Remove The Background From An Image (PowerPoint
2019)

Nuts & Bolts Speed Training * 34K views * 8 months ago

Learn how to remove the background from an image in PowerPoint 2019 using either the set
transparent color command (to ...

cc

[PPT] How to Remove Background in PowerPoint 2010/2013/2016 |

How to make background transparent
Get eSolutions * 4.8K views * 1 year ago

Super Easy Trick to Remove Image/Picture Background (White/Multiple Colors) & make an image

transparent by just using ...
Remove Image Background P vi 9

without Photoshop  1:24

Remove Background from Images in PowerPoint tutorial
Technology for Teachers and Students « 72K views - 5 years ago

Learn how to quickly remove the background from an image using PowerPoint. When inserting an
image from Google Images,

N TechSmith® #VideoViewerStudy @piercemr




POLL: WHAT'S THE OPTIMAL LENGTH FOR A VIDEQ?

A. Less than 1 minute
B.1 - 2 minute

C. 3 - 4 minute

D. 5 - 6 minute

E. 7 - 9 minute

F. 10 - 19 minute

Join at
G. 20 - 39 minute slido.com
H. 40 - 60 minute #2825 302
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OPTIMAL LENGTH? IT DEPENDS

i

5 - 6 minutes
m 10 - 192 minutes
® 3 - 4 minutes
H 7 - 9 minutes
W 20 - 39 minutes
@1 - 2 minutes
Less than 1 minute

N TechSmith® #VideoViewerStudy @piercemr



WELL... IT DEPENDS
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WHY DO PEOPLE KEEP WATCHING

It is easy to follow along

Content is relatable and current

The speaker / presenter is engaging and knowledgeable

Audio narration is high quality and easy to hear

Topic is presented in a unique or humorous way
Professional style video effects (e.g. text, overlays,...

Has a good story / uses good storytelling

| am required to watch it

| can see the face of the speaker during the video

Good background music

Interactive elements (e.g. clickable links, drag and drop...

Quizzes or surveys

IIIHHHM

0

X

10% 20% 30% 40% 50% 60%
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WHY DO PEOPLE STOP WATCHING

O received the information | needed

- @ | was not getting the information |
w expected

11% @ | was bored / it wasn't interesting

B | got distracted by other work tasks
12% . . .

O It didn't cover the right topic

O The quality was poor

O Not working in the office and getting

distracted by at home influences
0O Other (please describe):

N TechSmith’



IMPORTANT CHARACTERISTICS

Clear audio quality 1366
Camera video was clear 885
Professional style/graphics (e.g. text overlays, lower thirds, etc.) 639
Speaker/person appearing on screen 482
Focus indicators to know where to look (e.g. mouse cursor in a screen recording, etc 351
Visible speaker in the recording or picture-in-picture used 327
Video from multiple angles 293
Background music 261
Large amounts of motion (e.g. changes/movement in video, switching between clips, etc.) 240
Transition effects 230
Animated characters or sequences 226
Whiteboard drawings 158

N TechSmith® #VideoViewerStudy @piercemr




DON'T UNDERESTIMATE IMPORTANCE OF AUDIO

N TechSmith® #VideoViewerStudy @piercemr



Your feedback helps ATD continue to provide
top-notch educational programs that help you
stay on top of a changing profession.

The evaluation form for this session is available via QR code and
at the following link: https://core4.td.org/.

i



http://www.atdconference.org/attendees

Get the Report

https://bit.ly/3EGOIc
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3 oCNSMith Acacdierm ~
N TechSmith Ac ademy”™  Products Blog About Us

Sign in or cre. ] 3 i
8 ate an account to take any of the courses. We'll send a few emails to help you get started and make You aware of new offerings. Unsubscribe at any time,

SCREEN
RECORDING

BASICS

Basics of Screen Recording

FRE 6 Courses

4,

2
Getting the Most Out o
Your Video Budget

Getting the Most Out of Your
Video Budget

Welcome to the TechSmith Academy

U ll.?x
NEED N BE
-
- DURS
OB AIDS

Not Everything Is a Course: Using
Job Aids

Making a Tutorial
Video for Beginners

Making a Video Tutorial for
Beginners

/IADVICE FOR
EVERY GNE

ABOUT IMAGES, VIDEOS AND LOTS MORE

TechSmith Live Expert Corner:
From Asynchronous to Z-Order

12 Videos

Expert Advice for

Anyone Beginning
to Make Video

v i debe
Mate g Neon)

Expert Advice for Anyone
Beginning to Make Video

16 Courses

Advice For Anyone Creating

Training Content

15 Courses

Basics: Writing and Using Scripts

9 Tips to Get Started with Screen
Recording

Basics: Creating & Using
Storyboards

TechSmith
Academy

bit.ly/ TechSmithAcademy

Learn about creating videos and
images for free
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