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Learning programs

Teams

Personal branding
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Why learning programs?
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Why teams?

Burnout

Connec
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Personal
Branding

turned

this year!

Conformity
IS the
Enemy of
Innovation




_eadership ski

YOU are the c:ompan brand

Messages are re-
shared 24 times more
frequently when

distributed by

employees.
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Personal branding is...
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Launching
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DIGITAL
YOU

Real Personal Branding
in the Virtual Age
- 1




Unique
Promise
of Value
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A signature strength
that helps you stand
out and dellver

B exceptional value.
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Uncover your su perpowers
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Eliminate the 'F’ word

FINE

Best
Outstanding
Exceptional

Extraordinary




Don’t be FINE

Be
EXTRAORDINARY
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360 ReaQCH ™

PERSONAL BRAND SURVEY

Reach out to your people

Get video coaching

Get a Reputation Report
|
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Make it happen

Combine synch. & asynch.

Create accountabilibuddies

1 1-3 4 S 6

TEAM INDIV/PAIRS TEAM INDIV/PAIRS TEAM

- Passions & _ Discuss
Superpowers - feedback

" Create

action plans -
_ Differentiators

- &Values

- Purpose &
Goals




The Three Rs

Ebbinghaus

Aristotle =

Walter Burke Barbe




Reminders

Chat bot

Accountab|l|budd|es

Recursion

l Values

Passions

Differentiators

Purpose

Goals
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FEEDBACK
COUNTS

Your feedback helps ATD continue to provide
top-notch educational programs that help

you stay on top of a changing profession.

The evaluation form for this session is available via QR code and at
the following link:

Fe
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williamarruda.com Connect With

reachpersonalbranding.com ,
g | me on LinkedIn:

careerblast.tv

linkedin.com/in/williamarruda

youtube.com/user/williamarrudareach

instagram.com/williamarruda

@williamarruda

forbes.com/sites/williamarruda




